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Abstract

[bookmark: _GoBack]Media as one of the most influential forms of communication in the current era has become the subject of intense, often polarizing, debate. It appears far from a monolithic innocuously straightforward phenomenon encompassing a myriad of academic, literary, artistic disciplines and scientific approaches. Historically known as a holistic approach dealing with humanity, anthropology is the only science that covers the two extremes of human biology, his origin, and the cultural, social lifestyle that distinguishes him from the animal kingdom. As reported in many studies, anthropology includes biological, cognitive, social, linguistic, technological, cultural, historical, and aesthetic aspects of human. Further, researchers have long been interested in anthropology and its relationship with cultures that incorporate language as one of the most crucial dimensions affecting humanity. Long ago, paintings on the walls of the caves demonstrated that humankind was interested not only in communication but also in transferring ideas and traditions. As man became less transient and more settled, his culture, language, and desire for communication grew. Hence, an inseparable bond appears to have emerged between anthropology, linguistics, language, and media within the communicative spectrum. To clarify the relationship further, this paper provides a detailed definition of anthropology, linguistics, and media as a means of communication. Different types of anthropology are discussed subsequently. Later, the researchers discuss the relationship between linguistic- based anthropology and media- based anthropology and the results of different studies will be reported. Finally, the researchers provide concluding remarks.
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